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Overview 
Our Challenge 

How to Get Started 

Overview & Quick Intro to 

Twitter, Facebook, Google+ 

What is everyone else doing? 

Discussion 
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Washington and Lee University 

 Washington and Lee University 
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Our Challenge 
Keeping up with the technology! 

 Facebook, Twitter, Jaiku, LinkedIn, 

Quora, Plurk, Plunk, Pinterest, 

Tumblr, Qaiku, Google Buzz, Identi.ca, 

Diaspora, Woondy, Ohawo, 

Foursquare, Gowalla, Google 

Latitude, Netvibes, Twine, Flickr, 

Picasa, Instagram, Zooomr… 

   And now! Google+ 

 

 

 

 

 



“Everything new and shiny is 

really good.” 

… Tom Michaelisko 

 

“Social media should be 

social.” 

… Scott Dittman 
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http://bit.ly/oBRJtq 

http://bit.ly/oBRJtq


Why Should I Tweet… 

or do any of this? 

“10 Reasons Why Your (EDU) Boss 

Should Tweet”, Joshua Kim, 9/26/2011 

1. We want to know what is on your mind. 

2. We want to know what you care about. 

3. We appreciate that you are engaged 

and involved. 

http://www.insidehighered.com/blogs/technology_and_learning/10_reasons_why_your_edu_boss_should_tweet
http://www.insidehighered.com/blogs/technology_and_learning/10_reasons_why_your_edu_boss_should_tweet


“10 Reasons Why Your (EDU) 

Boss Should Tweet” 

 

 

 

 

 

 

4. We appreciate that you are willing to 

communicate openly. 

5. We like the transparency. 

6. We think it is great that you are 

experimenting with social media. 

7. We take your willingness to tweet as a way 

of supporting our participation in social media. 

http://www.insidehighered.com/blogs/technology_and_learning/10_reasons_why_your_edu_boss_should_tweet
http://www.insidehighered.com/blogs/technology_and_learning/10_reasons_why_your_edu_boss_should_tweet


“10 Reasons Why Your (EDU) 

Boss Should Tweet” 

 

 

 

 

 

 

8. We learn from you how to use social media 

effectively. 

9. We respect that you are willing to speak 

your mind publicly. 

10. We hope that your example of using 

social media will spread to other leaders at 

the university / company. 

http://www.insidehighered.com/blogs/technology_and_learning/10_reasons_why_your_edu_boss_should_tweet
http://www.insidehighered.com/blogs/technology_and_learning/10_reasons_why_your_edu_boss_should_tweet


Professional Development 
• Learning to use social media: cheap, local, 

moving target with lots of opportunities 

• Connect with different groups, both 

personally as leader and for the program 

ideas, content 

• Take your time. Don’t overcommit. 

• Intentional, purpose, direction 

• Struggle: how much to invest in one more 

• If it isn’t up to date, it isn’t effective. 

 

 



Tips from the Social Media Unconference 

Google, Mountain View, CA 
June 15, 2009 

No way to introduce yourself to everyone in the 

room: social media helps develop relationships 

and conversations 

Be ubiquitous without compromising authenticity 

 Improve your visibility without diluting your voice, 

repeating your message, or losing audience 

members 

Participate wherever you decide to be: answer 

emails, update Facebook status, tweet / re-tweet 
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Tips from the Social Media 

Unconference (cont.) 
Be careful about what you choose to spend your 

time on: efficiency, responsiveness 

Use automated tools (Twitterfeed, Social Too, 

Tweetlater), consider time management 

challenges (MSACROA newsletter) 

Search on keywords, use hashtags (TnACRAO) 

Decision-making about strategies is difficult. 

Clarity through experience. Failures contain 

lessons. 
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Twitter 
• Started in 2006  Jack Dorsey     Biz Stone 

• 140 characters 

• “microblogging” 

• URL shorteners: Bit.ly, Ow.ly, TinyURL 

• links to other sites: Yfrog, Facebook 

• 500M+ users, Top 7 all 20M+: Lady 

Gaga, Justin Bieber, Katy Perry, 

Rihanna, Britney Spears, Barack Obama 

 

 

 

 

http://en.wikipedia.org/wiki/Lady_Gaga
http://en.wikipedia.org/wiki/Lady_Gaga
http://en.wikipedia.org/wiki/Justin_Bieber
http://en.wikipedia.org/wiki/Justin_Bieber
http://en.wikipedia.org/wiki/Katy_Perry
http://en.wikipedia.org/wiki/Katy_Perry
http://en.wikipedia.org/wiki/Rihanna
http://en.wikipedia.org/wiki/Britney_Spears
http://en.wikipedia.org/wiki/Britney_Spears
http://en.wikipedia.org/wiki/Barack_Obama
http://en.wikipedia.org/wiki/Barack_Obama


Twitter is like … 

• a Party 

• an Appetizer 

• a Text Webcam 

• a Tavern 

• a Hammer 

• a Coral Reef 

• a Cocktail Party 

• Post-it Notes 

 

 

• a Virtual Coffee Shop 

• Telegram 3.0 

• a Conference Reception 

• Email Marketing 2.0 

• Fishing 

• Holiday Cards 

• a Line-A-Day Diary 

• Sex 

 
www.jonbishop.com/ 

http://www.twitip.com/twitter-is-a-cocktail-party/
http://www.twitip.com/twitter-is-a-cocktail-party/
http://www.chrisbrogan.com/newbies-guide-to-twitter/
http://christophercornelius.com/wp/2009/03/17/twitter-is-like-a-text-webcam/
http://www.twitip.com/how-do-you-explain-twitter-to-a-newbie/
http://www.slideshare.net/KSLeBlanc/twitter-is-like-a-hammer
http://www.scripting.com/stories/2007/04/28/twitterAsCoralReef.html
http://www.twitip.com/twitter-is-a-cocktail-party/
http://www.searchengineguide.com/jennifer-laycock/still-trying-to-understand-twitter-think.php
http://www.searchengineguide.com/jennifer-laycock/still-trying-to-understand-twitter-think.php
http://www.searchengineguide.com/jennifer-laycock/still-trying-to-understand-twitter-think.php
http://kate-is-pre.posterous.com/my-twitter-analogy-twarbucks
http://pistachioconsulting.com/is-twitter-telegram-30/
http://scienceoftheinvisible.blogspot.com/2008/04/yet-another-twitter-analogy.html
http://www.seomoz.org/ugc/twitter-is-email-marketing-20
http://www.hightechdad.com/2008/12/12/using-twitter-is-like-fishing/
http://lsvp.wordpress.com/2009/03/30/whats-the-real-world-analogue-of-twitter-and-facebook/
http://www.thesocialpath.com/2009/01/twitter-from-1937.html
http://www.thesocialpath.com/2009/01/twitter-from-1937.html
http://www.thesocialpath.com/2009/01/twitter-from-1937.html
http://www.thesocialpath.com/2009/01/twitter-from-1937.html
http://www.thesocialpath.com/2009/01/twitter-from-1937.html
http://michaelmartine.com/2008/04/11/twitter-is-like-sex/
http://www.jonbishop.com/
http://www.jonbishop.com/


 

 

 

 

 

 



 

 

 

 

 

 



Facebook 

• Started in 2004  Mark Zuckerberg et al. 

• Statuses, likes 

• personal pages, groups, fan pages 

• 1 billion users, still growing 2% per 

month 

 

 

 



 

 

 

 



 

 

 

 

 

 



 

 

 

 

 

 



 

 

 

 

 

 



 

 

 

 

 

 



 

 

 

 

 

 



 

 

 

 

 

 



 

 

 

 

 

 



 

 

 

 

 

 



 

 

 

 

 

 



 

 

 

 

 

 



 

 

 

 

 

 



 

 

 

 

 

 



Blogs 

 



Spreadsheet & 

Comments 

 

AACRAO social media responses Nov2012.xlsx
AACRAO Leadership 2012 social media comments.docx


YouTube? 

 

Camtasia? 

 

Quora? 

 

 

 

 

 

 



Segmented Marketing 

• determine shared interests (event, 

age, role, location) 

• tailored messages 

 

 

 

 



 

 

 

 

 

 

NPR experiment 

http://www.niemanlab.org/2012/11/what-kinds-of-local-stories-drive-engagement-the-results-of-an-npr-facebook-experiment/
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What is the best method of getting 

notices to students at UConn? 
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How would W&L students prefer to learn about 
opportunities, policies & deadlines from the UR? 

Campus Notices 1.0% Email 94.2%

Facebook 1.8% Twitter 0.0%

Website 1.2% Other (please specify) 1.8%

As many places as possible (3) 

Email and the website for sure 

(3) 

Email and Twitter/Facebook 

Email and Campus Notices 

Sakai (CMS) tab 

Text (cell phone) 

Telepathy 



Conversation 

Brainstorming 

Q&A 
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